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introduction
mission statement

1.1

For	too	long	airlines	
have	been	the	domain	
of	the	weary	business	
traveller	and	the	frazzled	
vacationer.	Spending	an	
entire	day	in	the	airport	
wasn’t	the	idea.	So	let’s	
change	air	travel.	Let’s 
make flying fun again.

upjet air	was	created	with	
this	purpose	in	mind.	To	
bring	back	the	glamour	
and	the	excitement	to	
travel	that	has	been	
missing	since	air	travel’s	
pioneering	days.



introduction
purpose of this manual

1.2

upjet air	relies	on	its	
identity	to	prosper	in	
the	marketplace.	The	
adherence	to	this	identity	
is	critical	for	maintaining	
the	positive	public	image	
	of	upjet air	in	the	world	
airline	industry.	

This	manual	exists	to	
inform	and	help	those	
in	the	creative	fields	in	
maintaining	and	adding		
to	this	identity.	

Exact	specifications	for	
certain	mission	critical	
documents	are	provided	
as	well	as	examples	and	
guidelines	for	creating		
disposable	media.

the

upjet brand
is

fun,
dynamic,

and

bold.
Therefore, so must the logo.



logo specifications

The	official	upjet air	
colors	are	orange	and	
blue.	They	will	always	be	
referred	to	as	such	and	
they	are	the	only	colors		
to	be	used	in	all	official		
upjet air	documents.

If	the	logo	is	to	be	used	
in	a	greyscale	situation,	
the	following	grey	values	
should	be	used.

colors

PMS	151	C

C	 000
M	 060
Y	 093
K	 000

R	 249
G	 133
B	 019

PMS	312	C

C	 092
M	 000
Y	 033
K	 000

R	 051
G	 173
B	 190

65%	black
orange

50%	black
blue

2.1



logo specifications

The	logo	is	made	up	of	
two	components,	the	
initials	and	the	name.		
The	two	can	be	used	
either	together	or	by	
themselves.	EPS	files		
of	each	version	are	
included	and	should		
be	used	at	all	times.

type

1“

3/
8”

1/8”1/8”

The	proportions	of	these	
measurements	should	
never	be	changed.

9/16”

1	
¼

“
2.2

logo specifications
type

upjet air
A B C D E F G H I J K L M
N O P Q R S T U V W X Y Z
a b c d e f g h i j k l m  
n o p q r s t u v w x y z
1 2 3 4 5 6 7 8 9 0
This	is	the	primary	typeface	upjet air.	The	words	“upjet air”	and	all	
headlines	are	to	be	set	in	the	font	upjet air	at	all	times.	Headlines	are	
also	to	be	set	in	this	font.	They	can	be	either	orange	or	blue,	but	the	
name	of	the	airline	is	to	be	blue,	always.	Never	use	hypens	or	ligatures.
Never	capitalize	the	words	in	upjet air,	either.

2.3



logo specifications
type

myriad	roman
A	B	C	D	E	F	G	H	I	J	K	L	M	
N	O	P	Q	R	S	T	U	V	W	X	Y	Z
a	b	c	d	e	f	g	h	i	j	k	l	m		
n	o	p	q	r	s	t	u	v	w	x	y	z
1	2	3	4	5	6	7	8	9	0
This	is	the	secondary	typeface	of	upjet air.		Only	body	copy	is	to	be	
set	in	Myriad	Roman	in	whatever	color	is	appropriate	(blue,	orange,	
or	black).	Headlines	are	to	never	be	set	in	Myriad	Roman.	Never	use	
hypens	or	ligatures.

2.4

logo specifications
website address

When	the	website	
address	is	to	be	used	in	
conjunction	with	the	
logo,	it	should	be	typeset	
in	upjet air	and	placed	
below	the	name	in	the	
above	arrangement.

1“

3/
8”

1/8”1/8”

9/16”

1	
¼

“

Seperate	from	the		
logo,	the	website		
address	should	be	set		
in	upjet air	and	in	blue.

¼
” 1/

8”

2.5



logo specifications

Use	the	included	.eps	files	
at	all	times	for	the	official	
logo,	do	not	attempt	to	
typeset	the	logo	yourself.	
It	is	far	too	dangerous.

Acceptable	variations	
include	knocking	the	logo	
out	in	white	on	either	of	
the	official	upjet air	colors,	
splitting	the	logo	into	its	
two	respective	parts,	or	
knocking	out	one	of	the	
separate	parts	in	white.	

If	the	logo	must	be	used	in	
a	black	and	white	situation	
then	a	knocked	out	logo	
should	be	used.	If	any	of	
these	variations	are	not	
appropriate,	then	redesign	
what	you	are	working	on.

do’s

2.6

logo specifications

The	proportion	of	the	
logo’s	elements	must	
never	be	changed.		
We	are	not	a		
monstrous	airline.

Never	have	the	logo		
on	a	slant.	upjet air		
cannot	be	crashing		
into	the	mountainside.

Don’t	try	and	make		
a	new	version	of		
the	logo.		It’s	ugly.

dont’s

2.7



logo specifications

Do	not	ever	change		
the	colors	of	the	logo	to	
something	other	than	the	
official	colors	or	white.	
Hilarity	may	ensue	but	so	
will	calamity	and	calamity	
is	something	our	airline	
can	never	have.

Never	change	the	
approved	arrangement		
of	the	logo	and	the	title.

Never	knock	the	logo	out	
of	a	color	other	than	the	
official	colors	or	a	grey	
scale	equivalent.

dont’s

2.8

stationery

upjet brand
is to be

advertising
unto itself.

for the

unique.
engaging.

unmistakable.



stationery specifications
letterhead

5p03p6

12p0

3p03p6

Use	included	.eps	file	for	letterhead	logo.

54p0

36p0

3.1



stationery specifications
business cards

12p0

6p6

5p6

1p10

15p0

1p0

3p0

2p0

1p0
8p0

4p0

5p0

Business	cards	are	to	be	
of	the	standard	size	of	
3.5	inches	by	2	inches,	
with	the	diecut	along	the	
plane’s	tail.	All	type	is	to		
be	8	pt	Myriad	with	8	pts	
of	leading.

3.2

stationery specifications
envelope

6p6

0p6
1p7

0p6

38p11

6p0

3p0

3p4

3p4

1p5
1p2

1p2

4p0

42p7

24p9 6p4

Use	included	.eps	file	for	
envelope	logo.	The	return	
address	should	be	typeset	
in	10	point	upjet air	with	
12.5	points	of	leading.

3.3



stationery specifications
mailing label

0p8
5p9 12p4 5p3

1p9

2p0

10p0

6p2

Address	information	
is	to	be	set	in	12	pt		
Myriad	with	12	pt	of	
leading.	Use	included	
.eps	file	for	the	
envelope	logo.

3.4

advertising

upjet brand

sofun,
it’s not advertising at all.

of the

should be



advertising specifications
print ads

Let’s make flying fun again.

5 steps to flying fun:

a

b

c

d

e

fold

fold

fold

fold

fold

fold

fold

fold

fold

fold

fold

a b c
d

e

fold

fold

fold

upjetair.com

tab

cut slit

upjet air	print	ads	should	
be	funny	and	playful.	They		
must	evoke	laughter	
and	involve	the	viewer.	
Interactive	elements	such	
as	stickers,	cut	outs,	and	
papercraft	are	the	best	
way	to	involve	your	readers	
and	make	them	laugh.

Always	select	the	largest	
possible	space	for	an	
upjet air	advertisement.	

Headlines	should	always	
be	set	in	the	font	upjet air	
while	body	copy	should	
be	set	in	Myriad.

The	only	necessary	
identifiers	are	the	upjet 
air	logo	and	the	attached	
web	address.

Warning:	do	not	attempt	
to	write	your	own	copy.

4.1



advertising specifications
billboards

Let’s make flying fun again.

Billboards	should	follow	
the	same	rules	as	print	ads:	
bigger	is	better	and	funny	
is	supreme.	

Headlines	are	always	
upjet air	and	you	
shouldn’t	have	any	body	
copy	on	a	billboard.

For	billboards	the	only	
necessary	identifer	is	the	
upjet air	logo.

Remember	to	keep	all	
billboards	simple,	to	the	
point,	and	high	contrast.	It	
is	a	billboard	afterall.

4.2

advertising specifications
brochures

Le
t’s

 m
ak

e

fly
in

g
fu

n ag
ai

n. 3 steps to flying fun:

1. Direct flights

2. New Airbus planes

3. Luxury

upjet air

upjet air

Let’s make flying fun again.

new york

Let’s relearn geography.
upjet air

Let’s make flying fun again.

Direct flights offered from: New York
upjetair.com

The	brochures	for upjet 
air	should	follow	all	of	the		
rules	set	forth	for	print	
advertising	and	billboards:	
as	big	as	possible	and	
extremely	fun.	
	
Brochures	should	also	be	
region	and	city	specific	
when	appropriate	and	sell		
the	key	upjet air	features	
of	direct	flights,	luxury,		
and	comfort.

4.3



advertising specifications
ticket holder

ad
ve

rt
is

in
g 

sp
ac

e

Questions? 
 Comments? 
  Need help?

upjet air

upjet air

www.upjetair.com
1-800-55-upjet

How to have a good flight:
1. Remember your ticket!

2. Enjoy a refreshing beverage.
upjet air 

3. Catch a direct flight with upjet air.

4. Go somewhere!

  
Let’s make flying fun again.

Le
t’s

 m
ak

e 
fly

in
g 

fu
n 

ag
ai

n.

up
je

ta
ir.

co
m

Ticket	holders	are	to	be	
3.5	inches	wide	and	7.5	
inches	tall,	composed	
of	three	panels	folded	
together	to	create	a	two	
sided	billfold.		Slits	shall	be	
cut	into	two	of	the	panels	
along	the	designated	lines	
to	facilitate	ticket	storage.

Copy	within	the	ticket	
holder	should	comply	
with	all	typographic	rules	
set	forth	in	this	manual.

4.4

advertising specifications
boarding pass

The	back	of	the	boarding	
pass	should	be	composed	
of	an	orange	tear	tab	
attached	to	a	blue	body,		
both	containing	a	
knocked	out	upjet air	
logo	in	white.	Always	use	
the	included	.eps	file	for	
the	logo.

4.5

1p0
2p8 32p4

1p0

3p6

1p6
0p6

2p0
0p6

1p0

26p0

12p2 5p10



advertising specifications
boarding pass

04
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06
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8294053322A34j
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m

The	front	of	the	boarding	
pass	should	be	composed	
of	an	orange	tear	tab	
attached	to	a	white	body,	
both	containing	the	upjet 
air	logo.	The	orange	tab	
should	use	the	knocked	
out	logo	in	white	while	the	
body	should	use	the	full	
color	version	of	the	logo.	

Body	copy	is	in	8	pt	type,	
Myriad	for	catagories	in	
blue	and	upjet air	for	
information	in	orange.	
Always	use	the	included	
.eps	file	for	the	logo.	Each	
element	of	the	body	copy	
is	a	single	tab	length	apart.

4.6

locations

upjet brand

upstage
their surroundings.

for the

should

1p0

1p0

3p6

1p6
0p6

2p6

12p6

10p2

4p7

0p5
1p0

1p6
3p3 7p2

1p3
4p10

2p10
14p2



location specifications
ticket counter

Ticket	counters	for	
upjet air	must	contain	
several	universal	unifying	
elements.	The	name	of	the	
airline	must	be	knocked	
out	in	white	on	a	blue	
background	to	the	height	
of	one	and	a	half	feet.	The	
words	“ticket	counter”	

must	appear	beneath	
the	name,	six	inches	tall,	
aligned	with	the	“t”	in	
upjet air.	The	sides	of	each	
counter	should	be	painted	
blue	while	the	supporting	
floor	should	be	orange	
and	the	orange	half	plane	
should	appear	on	the	
front	of	each	counter.

5.1



location specifications
ticket kiosk

Ticket	kiosks	are	to	be	
styled	similarly	to	the	
ticket	counters.	Try	to	
maintain	the	blue	side	
and	white/orange	front	
color	scheme.	The	name	
of	the	airline	should	be	
prominently	displayed	
up	high	while	one	of	the	
logos	should	be	used	at	
the	lower	level.		

Kiosks	should	be	touch	
screen	displays	with	a	
minimum	of	traditional	
controls.	A	flashing	light	in	
the	upjet air	colors	should	
be	on	top	to	alert	ticket	
agents	of	luggage	that	is	
ready	to	be	processed.

5.2


